ment b usin 


10: 
most 


is in charge of promoting group 

outings. He said he works with a 

thousand different organizations 
and 95 percent of the group patron- 
| age is repeat business. 

“We try hard to please the 
groups that come to Lagoon. We 
provide services such as furnishing 
welcoming banners, paper cover- 
ings for the tables, public address 
systems, reduced rate tickets and 
sports facilities,” Jensen exp- 
lained 

Other promotional events spon- 
sored by the resort include rodeos 
and demolition derbies. 

The park changes from year-to- 
year as new attractions are added 
and old ones phased out. New this 
year is the Wild Kingdom Train 
which circles the lake, passing live 
llamas, buffalo, bears, a timber 
wolf, miniature deer, elk and a 
variety of birds and other animals. 


| The train consists of a three- 
quarter-size replica of an old- 
| fashioned steam engine and sever- 
| alopen-air cars like those that used 
| to carry passengers to Lagoon's 
| one-time rival, Saltair. 
| Also new is the Log Flume Ride 
with conveyances resembling hol- 
lowed-out logs in which passengers 
| ride along a flume. It ends in a 
teep slide and a splash into a 
nd. 


d is away from the 
make people dizzy 
times ill,” Freed said. 
SS, Ye most popular 
ride in the|park is the Roller 
coaster Which is the oldest of all. 
The Skyride, Installed last year, is 
second and Dracula's Castle rates 
third. 
Sometimes management deci- 
sions to phase out facilities are 
reversed by public demand. 


| “we reactivated the Wild 


o 
Mouse because the comment cards 
we distributed to patrons showed 
they wanted it. We had dismantled 
it to make room for a new ride,” 
Freed said. 1 
“We also rebuilt the funhouse 
because of its heavy popularity as 
indicated on the comment cards,” 
he added. The funhouse burned 
some years ago and management 
had decided not to replace it. Most 
amusement parks around the coun- 
try had eliminated theirs. 
“Now we're the only major 
park in the country with a 
funhouse,” Freed noted. 


An important function of 
Lagoon management is advance 
planning. “We're talking about 
1976, right now,” Freed said. 
Another three-quarter-size train, a 
new pienic area, new rides and a 
par three golf course are among 
the ideas being considered for 
future years by the three execu- 
tives. 

Although the resort operates 
only for a little more than three 
months a year, activity continues 
there through the other nine 
months. A maintenance crew of 
about 50 persons overhauls all of 
the park's equipment and installs 
new facilities. 


“We spent $125,000 on the Roller 
Coaster this year and most people 
won’t even notice. New cars have 
been installed and the loading area 
has been re-arranged,” Freed 
said. 


Through the winter and spring, 
full-time gardeners have been busy 
in the park’s greenhouses raising 
the thousands of flowers and other 
greenery that add color and beauty 
to the grounds. E Y 


In addition to the park's own 
maintenance crew, the company 
has had three building contractors 


fx work during the winter in order 
| 3 get everything ready for opening 
lay. 
| Carrying such a heavy over- 
_ head through the year and having 
to make all the profit in «an 
all-too-short three months is a bit 
. worrisome, Robinson admitted. 


x For years, Lagoon Corp. has 
operated the Terrace Ball Room as 
a balance to the amusement park 
business. Winter is the big season 
for the Terrace which caters to 
dances, concerts., banquets, con- 
ventions and exhibits. | 


Incidentally, the corporation ` 


owns neither Lagoon nor the Ter- 

| race. It leases Lagoon from the 

| Simon Bamberger estate and the 

; race from Little America Re- 
fi Co. 

a further diversification, the 

firi has embarked on the develop- 

of a chain of game centers to 

he produce income that isn't 


sea: Duna 
first of the qee opened 
at fer E . It 

s an electronic shooting 
gallery, air hockey, foosball and 
video games. (Nolan Bushnell, a 
former Lagoon Fmploye, is one of 
the leading developers óf the video 
games.) } 


SAN centers are kind of experi- 
meni ut they're promising,” 
said Freed. { J a 
A second center has been 
Opened in A House and three 
‚more are in the plans for Ogden 
and Salt Lake City 3 
| The three men directing the 
| business are the successors of 
| Robert Freed, who headed the firm 


K | Until his death last year. 


His brother, Peter, succeeded 
him as president. “Pete” is a 
World War II veteran and a 
graduate of the University of Utah. 
He has been associated with his 
brothers, David and Robert, in the 
Lagoon operation since they took 
the lease in 1946. Prior tg 1969, he 
divided his time between Lagoon 
and other business interests. 


Jensen, also a World War II 
veteran, has a juris doctor degree 
from the U. He has been a part of 
the Lagoon operations for 22 years. 
He is a member of the Murray 
School Board and is bishop of the 
Murray 20th Ward of The Church of 
Jesus Christ of Latter-day Saints. 


Robinson started working at 
Lagoon when he was nine years 
old. His job was feeding a collec- 

(tion of monkeys. Subsequently, he 
has worked at the pool, the arcade, 
_ operated games and food facilities, 
the picnic areas, warehouse, front 
office and accounting. He became 
the park comptroller in 1965, assis- 
tant general manager in 1971, and , 
general manager last year. 


He received his master of 
| business administration degree at 
¡the University of Utah, where he 

was a member of the football team. 
| He lives in Bountiful, where he is 
| active in civic and church work. 


